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The Banking Industry is undergoing significant technological changes. It has several impacts on 
customer satisfaction and loyalty. The world has witnessed an information and technological 
revolution of late. This revolution has touched every aspect of public life including banking. 
Since two decades, due to an increasingly competitive, saturated and dynamic business 
environment, retail banks in many countries have adopted customer-driven philosophies to 
address the rapid and changing needs of their customers. Over the past two decades in particular, 
the banking industry has invested substantial resources in bringing ICT to customers. 

 
Objectives: 

• To study the awareness of various Alternative Banking Channels. 
• To find of the efficiency of individual banking modes. 
• Comparative analysis of the various Alternative Banking Channels. 
• To analyse the effectiveness of the various methods of Banking. 
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Working Papers: 

• Customer satisfaction with relation to various Alternative Banking Channels. 
• Usage of Net banking; A comparative Study of selected Banks 
• Awareness of Mobile banking. 
• Online Vs. Offline Banking transactions. 

 


