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Branding is the process by which companies distinguish there offerings from competitors. It
helps in creating the unique positioning in the minds of consumers. Brand is both abstract
and real. A distinctive name design, packaging helps in creating the right brand. It aids in
purchase decision to the consumers by reducing the risk. Branding is an Indispensable
activity of an organization .Brand promises quality assurance and also in-builts luxury
elements in it. Brand management is a crucial and strategic decision in any organization, and
hence the continuous marketing research in this area is essential with advent in technology
and competition. The companies need to keep their brands always lively among all the
segments of the customer’s .Every once in a while a marketer has to keep re-inventing, re-
energizing and re-positioning the brands to appeal to the customers. Unless and until the
customer is constantly reminded of the brands he will shift elsewhere to what is his
immediate recall brand. This research centre attempts to look at how brand value is created.
Marketers can use this brand value to extend product portfolio over the years and capture
customer attention, loyalty and market share. The sole purpose of Branding is to create the
product differentiation. It also gives set of values and attributes, helps in promoting the
company’s products. Therefore branding is an intangible asset for an organization. The brand
establishes premium positioning in the competitive market. The overall objective is the build
brand loyalty and increase relationship marketing than transactional marketing.
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