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This research center attempts to improve and contribute towards the service marketing quality 
and standards delivered to its customers. Service quality standards maintained by a company 
define the success of a company to reach its customer by the promises made by external 
communication. Service provided by a company differentiates them from the others in the same 
business. 

The main activities of the research center is to provide innovative ideas and strategies to 
maintain and improve the service marketing and quality delivered to the customers. Help the 
service providers and policy makers with unique way of working and to achieve customer delight 
through service. 
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