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Digital Marketing is one of the unavoidable aspect in marketing of any product in day todays 
life. Nowadays all the marketing, purchase and sales are done through Digital Marketing 
which improves the technological aspect also. Research centre for digital marketing is 
founded in 2017 with the aim of encouraging and promoting research in the field of 
marketing in digital ways. It facilitates adoption of advanced and innovative research 
methodology to study the digital marketing in different areas. The centre comprises 
technology, trade and commerce, communication, marketing strategies, IT regulations, 
customer satisfaction, banking, pricing, promotion etc. 

Objective 

• To encourage the students and scholar to widen their knowledge in Digital marketing 
• Promoting innovations and discoveries in this area for further reference in future  
• To encourage research and publications in reputed journals and websites. 
• To promote systematically and methodological comprehensible gain in knowledge 
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